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N E W LY C O N STR U C TED C LUBHOUS E OV ERLOOKI NG AWARD-WINNING 18T H HOLE
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BEST FIN ISH I N G H O L E I N A ME R I CA S I NC E 20 0 0
“...what is likely to become one of the most recognizable holes in American golf....Great finishing holes
should leave an impression, and few anwhere are more memorable or more resplendent than this one.”

Golf Digest, September 2020
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0 V E R 1 , 0 0 0 AC R ES O F MOUNTA I NTOP P ROP ERT Y WIT H CLIFF-E DGE VIE WS
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OVE R 8 0 HOMES , V I LL AS & GOLF V I LL AGE HOMES
C O N STRUC TED OR UNDER C ONSTRUCT ION

photograph of McLemore’s 18th Hole by Dave Sansom

T H E CA IRN
Named “The Cairn” after the Scottish Gaelic
term to idicate a place of significance,
McLemore’s six-hole Short Course offers
players the opportunity to warm-up before a
round, cool-down afterwards, or simply enjoy a more casual golf experience on the cliffedge of McLemore Cove. Designed by Bill
Bergin and located on the north side of the
Clubhouse, “The Cairn” provides an idyllic
setting for friends, family and rivals to enjoy a
fun and relaxing golf experience at McLemore.

T H E A R CH IT EC TS
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McLemore’s Cliff-Edge 18th hole hangs over 1,000 feet above McLemore Cove.

HAVING

“The Best Finishing Hole in America Since the Year 2000,”
the Course at McLemore is a Rees Jones and Bill Bergin

Highlands Course. It rests over 1,000 feet above McLemore Cove and
features a par 71 with four par fives, and plays 7,005 yards from the

C L I F F S , CANYONS & HI G HL ANDS
Situated along the eastern cliff edge of Lookout Mountain and overlooking
historic McLemore Cove, McLemore’s Cliff Holes (above) offer dramatic views
that can only be understood by playing the holes yourself. This spectacular
setting, paired with a world-class design team, has resulted in a dramatic and
exciting combination of opening and finishing holes.

tips. Resting on a rugged plateau atop Lookout Mountain, Georgia,
over 2,000 feet above sea level, the Course at McLemore overlooks
the eastern wilderness area of McLemore Cove and Pigeon Mountain.

R EES J O N ES
Rees Jones has designed or redesigned over 225
courses in his career, including seven U.S. Open
venues, eight PGA Championship courses, five
Ryder Cup and two Walker Cup sites, and the
President’s Cup at The Royal Montreal Golf Club.
Several of his redesigned courses have been selected
as FedEx Championship sites, including East Lake
Golf Club, the permanent site of the PGA TOUR’s
Tour Championship.

“...likely to become one of the most
recognizable holes in American golf.”
Golf Digest, September 2020

Rees Jones and Bill Bergin spent 2017 developing the strategy for

McLemore’s verdant 2nd Hole captures the challenging spirit of our Canyon Holes.

the Course at McLemore. The result of their collaboration led

McLemore’s Canyon Holes (above) play along the walls of an elevated ridge

to a variety of yardages that provide a test for the game’s best

and natural areas, the holes are centered around a lake traced with ancient

players and an invitation for beginners. The team designed all 18

line on the eastern side of Lookout Mountain. Enclosed by a line of forested
boulders. Regarded as some of the more challenging holes on the course, the
Canyon Holes deliver significant elevation change, variety and beauty.

of the course’s greens complexes, optimizing angles to green
locations in a way that no two holes are alike.
The result is nothing short of inspiring. Whether one is new to the

B I L L BE RG IN
Bill Bergin has been involved in the planning and
design of over 50 projects, including The Club at
Foxland Harbor, named one of Golfweek’s “2009
Best New Courses;” Oaks Country Club, selected as
Golf Digest’s “4th Best Remodel in the US for 2015;”
Chariot Run, Golfweek’s “#3 Best Course You Can
Play in Indiana;” Justin Timberlake’s Mirimichi,
named Golfweek’s “#1 Best Course You Can Play in
Tennessee;” and Chattanooga Golf & Country Club.

game or a seasoned golfer, each of McLemore’s meticulously crafted
holes is complemented by its breathtaking surroundings. Ultimately,
the Course at McLemore is far more than the sum of its parts. The
variety of its eighteen holes and views across McLemore Cove all add
up to an experience that creates a journey within the game.
“McLemore sets a tone for a player,” observes Bergin, “so when they
first step onto the property and get the first glimpse of the track, it
grabs them in the heart and speaks to them.”

McLemore’s 8th Hole epitomizes the essence of a true highland experience.
Providing the course its name, the Highland Holes are the most typical type
of hole on the course. These holes sit on the plateau of Lookout Mountain
and play as more traditional golf holes.

$ 3 0, 000, 000 ESG RE A L ESTAT E
O F F E RING. T H IS GROWT H EQ U IT Y
I N V EST M E NT F E AT U RES A 5%
CU M U L AT IV E RE T U RN PRE F E RE NCE
OV E RV IE W

Today, ESG investments have become popular because
investors want to know the property they own will have
a positive impact on the local community and the broader
environment. This allows real estate investments to align
with what matters most to investors and their families.
Adhering to a strong ESG program, the Company and its
management team strives to provide a profitable return
by balancing the Company’s economic goals with good
corporate citizenship:
• Economic Development Incentives: The Company has
worked with local and state officials to secure millions
of financial incentives.
• Employment: The Company is targeting over 1,000
new full-time employment opportunities within Walker County, Georgia.
• Good Stewardship: The Company has remodeled and
rebuilt an existing golf course, which now includes the
“Best Finishing Hole in America since 2000” by Golf
Digest magazine.
• Visitors: The Company is attracting many more visitors into Walker County, Georgia, where they can enjoy
existing parks and protected wilderness areas, including
Cloudland Canyon State Park, the Crockford/Pigeon
Mountain Wilderness Area, and many others.
The Company is the owner and operator of the
McLemore Community, which is an upscale residential golf
community that is in the process of developing a Hilton
Curio Collection hotel, resort and conference center as well
as other amenities. The McLemore Community sits on
approximately 825 acres of real property, is located on
Lookout Mountain, Georgia and currently consists of the
following components:
• The McLemore Residential Community is a master-planned community established in 1999. In addition to the existing 36 homes and 33 townhomes, the
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THE
MAKING
OF A
MARK

photograph of McLemore’s 18th Hole by Dave Sansom

M

T HE MC L EMOR E NAME

AB OV E THE C LOUDS

McLemore is named in honor of John McLemore, whose

McLemore’s motto, “Above the clouds,” is one part literal and two

father, Charles, arrived in the area from Scotland some time in the

parts metaphorical. While clouds are beautiful from a distance

Long-armed shadows stretch westward across the valley.

early 18th century. It was here that Charles was reported to have

and provide the sky a sense of scale, they also symbolize things

married a local Cherokee princess named “Quatsy Wolf ” and raised

we often wish to get away from: an exhausting commute, a high-

Colors shift from cool blues to rich oranges. Then, in a

two sons, Robert and John. Fluent in both English and Cherokee,

pressure job, and macro-level uncertainties. Whatever is
troubling and stressful, being above the clouds, whether literally

matter of a few short moments, the sun rises high in the

John McLemore was a minor chief of the Cherokees and also served
as a Captain in the U.S. Army where he fought in the War of 1812

or physically, is the perfect remedy to pressures of our era and

and the Battle of Horseshoe Bend in 1814.

provides us with the clarity to step back to what we left behind.

OST EVERY MORNING AT SUNRISE,
we silently watch the clouds swirl like an
ocean beneath McLemore. Low hills emerge.

sky, slowly burning off the morning fog. The air crisps.
The mist smolders. Clouds lift, then disappear.
Welcome to another day at McLemore. A place we
think of as an island in the sky perched serenely above

O R I G I NS OF THE MC L EMOR E MAR K
The understated simplicity of the McLemore mark combines the Cherokee Princess Dogwood blossom and the ancient Scottish cross.

the clouds most days of the year.
Sometimes, we all want to get away above the clouds
to a place like McLemore: a place above the stress, chaos,

T HE DOG WOOD

THE C R OSS

THE MAR K

what we believe, and what matters most. What “above

One of the most common ornamental

Saint Patrick, the famed fifth-century

Folded together, the flower and the cross

the clouds” means to us at McLemore is to rise above

Roman0-British missionary, introduced

become a union of nature, tradition and

Dogwood. It is native to the eastern

the Celtic Cross to pagan converts as a

faith. Visually, the mark contains the cross

combination of the Christian cross with

in the design’s “positive” white space, while

the pagan sun symbol to represent Christ’s

the stylized Cherokee dogwood blossom

supremacy over pagan worship.

resides in the darker “negative” space.

the noise, away from the bustle of the city, and up to
the fresh air of the mountaintop.
At McLemore, we believe in the story inside the core
of each red cedar, the four petals of a Cherokee dogwood,
the soft lean of a bent grass green, and the heat of an
August sunset. We believe in the beauty and joy in the all
too often forgotten parts of this grand creation we get
to enjoy. We are blessed to share this place with you.

• The McLemore Golf Course, located within the
McLemore Residential Community, consists of an 18hole golf course and a six-hole par three golf course,
both designed by internationally recognized golf course
architects Rees Jones and Bill Bergin. The McLemore
Golf Course received a nomination from Golf Digest
for “Best New Course in America for Year 2020.” In
addition, Golf Digest in August of 2020 designated the
18th hole of the McLemore Golf Course as the best
18th hole in the United States of America since the year
2000.
• The McLemore Golf Course Clubhouse is a new
approximately 8,350 square foot clubhouse that
will open in October of 2020. In addition to other
typical amenities, the clubhouse will have a full-service
restaurant and indoor and outdoor bar areas.
• 435 Acres of Real Property located adjacent to the
McLemore Community have been reserved for future
development. The property is located on the southern
spine of Lookout Mountain, Georgia, and is expected
to be developed for residential and vacation homes and
possibly a second golf course.
The Company is in the process of developing the following
components for the McLemore Community:

Above the clouds is as much a state of mind
as it is a special place on the mountain.
and uncertainty where we can be reminded who we are,

McLemore residential community includes lots for
an additional 330 homes and townhomes as well as
additional outdoor amenities and recreation areas. The
Company owns 102 lots sitting on approximately 53
acres within the McLemore Community.

trees in Georgia is the Cherokee Princess
United States and can be found growing
throughout northwest Georgia.

• The McLemore Hotel and Resort has been designed
to be a full-service, hotel, spa and wellness center located on the edge of the McLemore Community with views
of the mountains and McLemore Cove located below.
The McLemore Hotel and Resort is expected to serve
guests from all over the world, including over 14 million
people within an approximately two-hour drive of the
resort. It will be affiliated with the Curio Collection by
Hilton brand, which is described by Hilton as “a
carefully selected, global collection of distinctive four
and five-star hotels that offer travelers local discovery and
authentic experiences in key markets.” The McLemore Hotel will feature approximately 245 rooms, two
restaurants, an outdoor infinity pool and bar, a spa
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Located in the northwest tip of
Georgia (above left), the area on and
around Lookout Mountain has
a

rich

geological

history

and

unique topography ideal for the
outdoor enthusiast. From rock
climbing and bouldering to hiking
and cycling, as well as simply relaxing
and enjoying a view, the region is a

A NATURE
LOVER’S
PARADISE

veritable playground for anyone
who loves being outside.

B

EGINNING ON THE QUIET SHORES OF THE
Tennessee River and extending across northwestern
Georgia to its end in northern Alabama, Lookout

Mountain is a narrow, 75-mile-long ridge of the Cumberland
Plateau, a spur of the Appalachian Mountains. The mountain’s
highest point reaches an elevation of 2,393 feet.

R O C K C L I M B IN G

WAT E R FA L L S

Sheer cliff walls of limestone and ancient

From Lula Lake Falls to DeSoto Falls and

sandstone boulder fields provide a paradise

Cloudland Canyon, waterfalls abound

for climbing enthusiasts.

throughout the Lookout Mountain area.

Because of its diverse natural settings and microclimates,
the area has grown in stature internationally for its outdoor
events and activities. The surrounding mountains and valleys
provide access to over 50 trailheads for hiking, running, and

PAR KS
Protected wilderness areas, as well as
national and state parks, offer visitors a

athlete. It has been the site for amateur and professional
competitions, including the Rock/Creek Trail Series, USA
Cycling’s Tour of Georgia, the USPRO National Championships,
multiple IRONMAN triathlons, and the IRONMAN 70.3
World Championship.

SCENIC VIEWS

Numerous state parks nearby are host to

For a relaxed setting to simply enjoy the

various hiking trails, including five miles

views, Lookout Mountain offers multiple

of freshly cut trails at McLemore.

easy access cliff-edge vantage points.

The region is home to a plethora of national and state parks,
protected wilderness areas, and natural areas preserved for the
enjoyment of locals and visitors. An uncommon concentration
of magnificent waterfalls decorate the landscape, including

HANG G L I DI NG
Its unique location and elevation has
made Lookout Mountain an international
hotspot for hang gliding and paragliding.

DeSoto Falls, Cloudland Canyon Falls, Lula Lake Falls, Little
River Falls, and Singing Sisters Falls.
The landscape’s unique gelogical makeup has earned attention
for its rock climbing, bouldering and caving. Pigeon Mountain
is home to Rocktown, a magnificent sandstone boulder field, as
well as Ellison’s Cave, the 12th deepest cave in the United States,

CYC LI NG

MTN. BIKING

The roads around McLemore are famous

For novices to pros, Lookout Mountain

among cyclists for their steady climbs,

offers some of the most diverse mountain

fast descents and long straightaways.

biking trail systems in the southeast.

which features a staggering vertical drop of 586 feet.
From naturalists to adventurists, the Lookout Mountain area
has something for anyone who enjoys the outdoors.

• The Conference Center at McLemore has been
designed specifically for large corporate and government organizations, social events and weddings. The
Conference Center is expected to be able to accommodate larger conferences, as well as be partitioned off
into sub-conference spaces for breakout sessions and/or
smaller gatherings. Located along the southeastern edge
of the McLemore Community, the Conference Center is designed to open up to a large event lawn which
will provide organizers and participants an outdoor
option during the temperate months of the year. The
Conference Center will house a full kitchen and banquet
staff.
Scenic Land Georgia Holdings, LLC (the “Company”) is
raising up to $30,000,000 by offering 300 membership
interest units (the “Investor Units”) in the Company for
$100,000 per Investor Unit. The minimum subscription
for any investor is $250,000 for 2.5 Investor Units (which
minimum may be waived in the Company’s discretion).
Holders of the Investor Units will have a 5% cumulative
return preference to existing equity.

glimpse into history and natural beauty.

mountain biking for the casual outdoor person to the endurance

T RA I L S

and wellness center and other typical amenities. The
McLemore Hotel will also contain the appropriate
parking capacity for guests, employees, and all necessary
back-of-the-house space.

CAV I NG
From Ellison’s Cave to Byers Cave, the
region is home to some of the most sought
after cave systems in North America.

Provided that the offering is fully subscribed, the Investor
Units will in the aggregate represent a 33.33% fully diluted
interest in the Company and an investment of $1,000,000
will represent a 1.11% fully diluted interest in the
Company. The Company is owned by Scenic Land
Investments III, L.P., a real estate private equity fund, which
holds 600 membership interest units in the Company.
The Investor Units may be purchased only by “accredited
investors,” as that term is defined in Regulation D (“Regulation D”) promulgated under the Securities Act of 1933,
as amended (the “Securities Act”). The Investor Units will
be offered and sold pursuant to an exemption from the
registration requirements of the Securities Act set forth in
Rule 506 of Regulation D.
The Investor Units will be offered and sold by the officers
and directors of the Company’s manager on a “best efforts”
basis and without the payment of any compensation. The
Investor Units will also be offered through MSC-BD, LLC
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BOTANICALS
AROUND
MCLEMORE

on a “best efforts” basis, acting as the Company’s placement
agent. MSC-BD, LLC is a registered broker-dealer with the
United States Securities and Exchange Commission and is
regulated by the Financial Industry Regulation Authority
(FINRA). MSC-BD, LLC will receive compensation for
serving as the Company’s placement agent.

ECONOM IC D E V E LOPM E NT INCE NT IV ES

The Pocket at Pigeon Mountain is considered to be
among the finest areas for wildflowers in Georgia.
U.S. Wildflower

Found throughout McLemore Cove, the Bull Thistle (shown right) is used by the monarch butterfly for its migration.

A

CCORDING TO JAY CLARK, A LOCAL
author and naturalist, the Lookout Mountain
and Pigeon Mountain region comprises a diverse

botanical area, including a vast array of wildflowers that flourish
in every growing season. The region offers plateaued mountains,
wide valleys and deep, misty canyons that create areas ranging

B LOOD ROOT

B LU E B ELLS

B UT T ERFLY P EA

Used historically by Native Americans

The bulbs of bluebells are used in folk

A vivid deep blue-violet with light yellow

for curative properties as an emetic,

medicine as a diuretic or styptic, while the

markings, the butterfly pea can be used as

respiratory aid and other treatments.

sap can be used as an adhesive.

a sedative, anti-depressant, and as a tea.

from deep shade to full sunlight.

THE WIL DFLOWER LOOP
AT CLOUDL AND CANYON

MCL EMORE

The Company has pursued and secured a number of
state and local economic development incentives and
expects that the McLemore Hotel will receive the following
government provided incentives that are expected to have a
value in excess of $150,000,000 over 30 years:

RE A L ESTAT E TA X A B AT E M E N T—
In order to obtain an ad valorem property tax abatement,
McLemore Resort will convey the McLemore Hotel
Project site to the Walker County Development Authority,
which will then lease the McLemore Hotel Project site to
McLemore Resort. This structure is typical for this type
of tax abatement and may involve a further sublease in the
event of a bond or ground lease financing for the project.
The abatement will be a 100% property tax abatement for
the first 5 years followed by payments in lieu of taxes that
represent a 90% property tax abatement for the next 25
years. The Company estimates that the total value of the
property tax abatement will be approximately $65,116,000.
Following the tax abatement period, the McLemore Hotel
Project site is expected to revert to McLemore Resort.

LOOKOUT MOUNTAIN

THE P OCKET WIL DERNESS

MCL EMORE COVE

C RESTED DWAR F

F R ING ED O RCHID L A DY ’S SLIP P ER

Used by the Cherokee as an herbal

The fringed orchid is a magnet for

Unusual for its presence in Georgia, the

remedy, the crested dwarf root was used as

butterflies, given its showy orange flowers

pink lady’s slipper is a species of flowering

salve for ulcers, as well as a spice for food.

that bloom during the summer months.

plant in the orchid family.

CROCKFORD-P IGEON MOUNTAIN
WIL DL IFE MANAGEMENT AREA

McLemore Cove (above) is bordered on the west by Lookout Mountain and on the east by Pigeon Mountain.
The area’s botanical highlight is the 20,657-acre Crockford-Pigeon Mountain Wildlife Management Area.

Although the peak season for flowers around McLemore is
late March through early April, species are in bloom each month
of the year. This is due to the region’s hospitable climate and
microclimates. Its ample rainfall averages 52 inches annually,

MTN. L AU R E L

H E M LO CK

CEDA R

The Cherokee used the blooms of the

While the bark of the hemlock is used in

The Cherokee believed the smoke of

mountain laurel to get rid of pests, as well

tanning leather, its needles are sometimes

the cedar tree expelled evil spirits prior to

as a pain relieving liniment.

used to make tea and perfume.

conducting a healing ceremony.

there are 210 sunny days each year, and average temperatures
range from 28°F in January to 88°F in July, making it friendly to
diverse botanical polulations.

WAL K E R C O U N T Y TA X C RE D IT—
Walker County, Georgia (the “County”), has approved a
hotel tax equal to 8% of gross room revenues for all hotels/
motels in the County. The County has agreed, for a term
of 30 years following the opening of the McLemore Hotel,
to remit to McLemore Resort 62.5% of the hotel tax
revenues collected by the McLemore Hotel. Furthermore,
the County has agreed, for a term of 30 years following
the opening of the McLemore Hotel, to remit 37.5% of the
hotel tax revenues collected by the McLemore Hotel to the
Walker County Chamber of Commerce (or an equivalent
destination marketing organization) to be used to
market the McLemore Hotel and the County, resulting in an
approximately $27,244,440 reduction in the McLemore
Hotel’s marketing budget.
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GEO RG IA TA X C RE D IT—

THE S I G NI F I CANC E
OF THE THI STL E

THE STORY
BEHIND
THE NAME

LOCAT ION

Indigenous to McLemore Cove, the Bull Thistle likely
accompanied Charles McLemore’s steps as he explored
the countryside of northwest Georgia. For any visitor or
explorer from Scotland like Charles was, the thistle was
a friendly reminder of home. It has been the national
emblem of Scotland since the reign of King Alexander
III, from 1249-1286, and appeared on silver coins issued
by King James III in 1474.

T

HIS IS THE STORY OF A SCOTTISH

from the western coast, where they had lived for

immigrant

who

centuries in the Hebrides. The name there was

married a Cherokee princess over two

MacGillemuire in Old Gaelic, originally a title for the

named

McLemore

hundred years ago. The Scotsman and the princess

A TAL E OF
TWO TARTANS

Kings of the Isle of Mann and the Isles.

settled in the area and raised two sons they named

The MacGillemuire clan originated among the

Robert and John. The two boys grew into men and

mixed cultures of Gaelic-speaking inhabitants of

served as leaders among their local Cherokee tribe in

eastern Ireland and western Scotland. This culture

Chickamauga, Georgia, as well as officers in the

resulted from the intermarriage of the native

United States Army. John served America in the War

Gaelic population with the Norwegian and Danish

of 1812 and the Battle of Horseshoe Bend in 1814.

Vikings who raided and occupied these areas.

The intersection of cultures is deeply rooted in the

Stepping back, the McLemore name has its roots in

In the late 17th century, the carriers of the

Scotland going back to the mid-17th century, and

MacGillemuire name emigrated from Scotland to

winter of 1776, McLemore Cove became an enclave for

America, eventually shifting the spelling of their name
from MacGillemuire to Macklemore.

tribal chief, Dragging Canoe, and his followers during the
what became known as the Cherokee Chickamauga tribe.
The marriage of Charles McLemore and Cherokee
princess, Quatsy Wolf, joined the cultures of the
Cherokee and Scots. Years later in 1995, the Scottish

The first record of the McLemore name in North
America was Mungo Macklemore, who immigrated

Heritage USA organization presentated the tartan

American Anglicization of the Ayrshire name:

Cherokee Chickamauga tribe) at the Grandfather
Mountain Highland Games in North Carolina.

McIlmorrow (mac-il-morrow). The “il” in Scottish

indentured servant to a Virginia landowner. The
Macklemores

eventually

settled

in

southern

Virgina. From there, the family gradually expanded

was generally heard by the English ear in Britain and

into the corner of northwest Georgia, where Charles

America as “le,” and the Scottish ending “ow” was

McLemore, a Cherokee interpreter and Quatsy Wolf,

usually dropped by English writers on both sides of

a Cherokee princess, married and raised their two

the Atlantic.

sons, Robert and John, for whom the cove below is

Although its spelling varied significantly throughout the

respectfully named.

the 17th century MacGillemuire and MacGhille Mhoire

The McIlmorrow surname in turn is derived
from a western Perthshire and Invernesshire family
called McGilmorie. The McGilmories arrived in the
Highlands of Scotland by moving up the Great Glen

The official Clan Morrison modern tartan was recorded by the Lord Lyon King of Arms in 1968.

centuries, the modern McLemore surname derived from
surnames. These names eventually evolved into what is
now recognized as, and pronounced, Morrison, from which
the Morrison clan and their tartan emerged. Thus, while

sources:
“The Early History of The McLemore Family of Virginia and The Carolinas” by James L. McLemore, III
“Ole Rosinheels: A Genealogical Sketch of the Family of Major Amos McLemore, 27th Mississippi Infantry Regiment, C.S.A” by Dr. Rudy H. Leverett

The McLemore Development is also conveniently
located within 15 to 30 minutes of three interstates (I-75,
I-24, and I-59) and an approximately two-hour direct drive
from five metropolitan areas with a total population over 14
million people as well as headquarters for 28 Fortune 500
companies. It is strategically positioned approximately 118
miles northwest of Atlanta; 112 miles southwest of Knoxville,
134 miles southeast of Nashville; 102 miles east-northeast of
Huntsville and 147 miles northeast of Birmingham.

In addition to Chattanooga-based UNUM (Fortune 500
#266), there are 24 Fortune 500 Company headquarters
located within an approximately two-hour drive from of
McLemore, attracting corporate guests and event
opportunities from these major markets.

above to the Cherokee tribe (also known as the

to Virginia from Scotland around the year 1679 as an
perhaps beyond. McLemore’s current spelling is an

The McLemore Development is within the MSA of
Chattanooga, Tennessee, which is an approximately a 35minute drive from the McLemore Development. It is also
located 45 minutes from the Chattanooga Airport.

F ORT U NE 500 COM PA NY H E A D Q UA RT E RS
history of McLemore Cove. Settled by Cherokee

Roughly translated, the McLemore
motto, perseveranti dabitur, means
“It will be given to the persevering.”

The McLemore Hotel project has been approved, under the
Georgia Tourism Development Act, to receive for the first
10 years of the McLemore Hotel’s operation, a rebate of the
state sales taxes collected with respect to the McLemore
Hotel, subject to an annual maximum of $4,537,500 per year.
This Georgia sales tax rebate is expected to provide rebates
of approximately $18,493,000.

McLemore has no offical tartan, the McLemore surname
is a sept, or a relative, of Morrison, making the tartan above
shared by the Morrisons and the McLemores.

A M E NIT IES

The McLemore Development is surrounded on all sides by
state and national parks, historic land districts and private
land trusts, that include numerous hiking, equestrian, and
mountain biking trails, bouldering and rock climbing, scenic
waterfalls and botanical preserves. The state and national
parks that report annual visitors below report a total of more
than 3,575,000 visitors.
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C U RRE NT ACT IV IT Y:
PA ID GU EST ROU ND S*

As of September 2020, Paid Guest Golf Rounds were at
110% of the Total Annual Goal. This is with three months
remaining in the year, including October, which is typically
the busiest month of the year.
Actual Paid Guest Golf Rounds vs. target projections for the
following months:
• July		
• August		
• September

164%
216%
285%

* Paid Guest Golf Rounds include Member Guests, Stay & Play
Guests, Facebook Friends, and Reciprocation with other Clubs

S CE NIC L A ND INV EST M E NTS III, L . P.

In addition to a contribution of a substantial portion
of the real property that encompasses the McLemore
Development by Scenic Land Investments, LLC, an
investment fund and limited partner in the Partnership, the
Partnership has invested approximately $11,863,000 of its
capital in the McLemore Development.

M CL E M ORE H OM E SA L E T RE ND S • 2 02 0

Home sites in McLemore range from $185,000 to $450,000.
New home construction ranges from $600,000 to
$2,00,000+.

NE W H O M E S IT E /LOT SA L ES • 2 0 2 0
•
•
•
•
•
•

D lot $120,000
H lot $200,000
PRC lot $375,000
PRC lot $450,000
PRC lot $450,000
4 Golf Cottage lots $240,000

NE W H O M E STA RTS • 2 0 2 0
•
•
•
•

2 Home starts
4 Golf Cottage starts
2 homes under contract
Others in planning
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H OL D PE RIOD A ND E XIT ST RAT EGIES

The Company currently anticipates that it will hold the
McLemore Development for seven to ten years; provided,
however, that the Company reserves the right to extend
the hold period or exit the McLemore Development at
an earlier time. Factors that may impact when to exit the
McLemore Development include market conditions for a
project of this type (or components of the project), interest
rate environment, rate of net cash flows and general market
conditions.
Possible exit strategies include a sale of the entire
McLemore Development, a sale of the McLemore Hotel or
other components of the McLemore Development, a
refinancing of some or all of the McLemore Development,
a recapitalization of the Company or an offer to repurchase
the interests of the holders of the Investor Units. The
Company will continuously monitor and evaluate the
McLemore Development with regard to potential exit
opportunities.
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DI SCL AI M E R AND NOTICE
This presentation (“Presentation”) is not an offer or sale, or a solicitation to any
person to buy, of any security or investment product, nor is intended to be investment advice. The information contained in this Presentation has been prepared
by Scenic Land Georgia Holdings, LLC (the “Company”) and is furnished on a
confidential and limited basis for the sole and exclusive purpose of providing general and background information concerning the Company.
Any offer, sale or solicitation of securities in the Company will be made only
pursuant to the Company’s Confidential Private Placement Memorandum (as
amended or supplemented from time to time, and including, without limitation,
the legends contained therein, the “Memorandum”) and subscription documents
referred to therein, and will be subject to the terms and conditions contained in
the Memorandum and such subscription documents. This Presentation is qualified in its entirety by reference to any Memorandum.
An indication of interest from any person in response to this Presentation involves no obligation or commitment of any kind. The Company is not obligated
to accept an investment from any person.
There can be no assurances or representations that the Company will achieve
its investment objectives. Past performance is not an indication or guarantee of
future results. Investors in the Company may lose some or all of their investments
in the Company.
This Presentation is not intended to be relied upon as investment advice and is
not and should not be assumed to be complete. Each recipient of this Presentation acknowledges and agrees that the Company and its affiliates, members,
managers, directors, officers, employees and agents shall have no liability for any
misstatement or omission of fact, or any opinion expressed herein. The contents
of this Presentation are not to be construed as legal, business or tax advice, and
each recipient should consult its own attorney, business advisors and tax advisor
as to all legal, business and tax matters.
Each recipient agrees that it will (i) not copy, reproduce or distribute the Presentation, in whole or in part, to any person or party (including any employee
of the recipient other than an employee directly in involved in monitoring or
evaluating an investment in the Company) without the prior written consent of
the Company, (ii) keep permanently confidential all information contained herein
not already public and (iii) use the Presentation solely for the purpose set forth
herein. Each person who has accessed, or received a copy of, the Presentation (or
any part thereof) is deemed to have agreed (x) not to reproduce or distribute the
Presentation, in whole or in part, except to any employee named in item (i) in
the preceding sentence, (y) to return the Presentation to the Company promptly
upon request and (z) to be responsible for any disclosure of the Information by
such person or any of its employees, agents or representatives.
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S UP P LEMENTA RY MATERI A L
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MC L EMORE C LUBHOUS E
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TH E H OTEL : A C URI O C OLL EC TI ON BY HILTON
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MC L EMORE HOTEL S I TE
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A RTHUR RUTENBERG HOMES MODEL HOME
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N EWLY C O N STR UC TED A RTHUR RUTENB URG HOMES MODE L HOME

27

28
28

MC LEMORE GOL F V I LL AGE
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G O LF V I LL AGE HOME OV ERV I EW & PL ANS
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18 - HOL E R E ES J O N ES & B I L L BERGI N HI GHL A NDS C OURSE & 6 -HOLE SHORT COURSE
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S U R R O U N D I NG NATI ONA L A ND STATE PA RKS AT T RACT
OV ER 7 MI LL I ON V I STORS P ER YE AR
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C LOUDL A ND CA NYON STATE PA RK
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SU N SET R O C K , LOOKOUT MOUNTA I N NATI ONAL MILITARY PARK
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R OCK TOWN , C R O C K F ORD P I GEON MOUNTA I N WI LDL IFE MANAGE ME NT ARE A
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C OMPANY CONTACT
Brad Pierce
Finance Manager
Scenic Land Company
423-718-4637
bpierce@ScenicLandCompany.com

P L AC E ME NT AGE NT CONTACT
Paul McIntyre
Chief Compliance Officer
MSC-BD, LLC
239-287-3789
pmcintyre@msc-bd.com
Barry Petersen
Managing Director
MSC-BD, LLC
847-877-0930
bpetersen@msc-bd.com

Securities offered through MSC-BD, LLC
Member of FINRA/SIPC

